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RECENT ANNOUNCEMENTS



GENERAL FUND APPROPRIATIONS SUMMARY

FY2010 General Fund Appropriations-Original Operating Plan $  16,020,727 
FY2010 Budget Reductions (1,380,660)
Remove FY2010 Commercial Space Flight Authority Funding (179 433)Remove FY2010 Commercial Space Flight Authority Funding (179,433)

Total Reduction (1,560,093)

FY2010 General Fund Appropriations-Final Operating Plan $  14,460,634 

FY2011 General Fund New 
Appropriations

International Trade and Investment 500,000 
Advertising and Marketing 2,250,000 
Operating Budget Reductions (169,304)

Net Marketing and Operations Increase 2,580,696 

FY2011 General Fund Appropriation for Marketing and Operations $  17,041,330

Virginia Commercial Space Flight Authority 1,300,000 
George Mason University-Prince William County Wet Lab g y y
Space 1,500,000 

Total Pass Through Payments 2,800,000

FY2011 General Fund Appropriations-Original Operating Plan $  19,841,330 



ADVERTISING AND MARKETING FUNDS

Description Amount

Advertising $  1,000,000

’ k i i iGovernor’s Marketing Missions 550,000

Direct Marketing and Prospect Visits 300,000

Industry Trade Show Program 150,000

Southern/Southwest Marketing Initiative 150 000Southern/Southwest Marketing Initiative 150,000

Prospect Marketing Events 100,000

Total Advertising and Marketing $  2,250,000



INTERNATIONAL TRADE AND INVESTMENT FUNDS

Description Amount

China $  220,000

United Kingdom  138,000

dIndia 92,000

Expand VALET 50 000Expand VALET 
(Virginia Leaders in Export Trade)

50,000

Total International $  500,000



MARKETING ACTIVITIES

• Governor/Lieutenant Governor Calling Programg g
• Farnborough
• Governor Led Marketing Missions• Governor-Led Marketing Missions

– Boston
New York– New York

– California
Di  M k i  C i   CEO• Direct Marketing Campaign to CEOs

• Forbes Special Section
• Asia 2011 Governor-Led Marketing Mission


